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Qualitative methodology Quantitative methodology
Task primed online consumer groups Online survey
-

A 4 online groups L 8 1 .

Jan 2021. = “2 A A Nationally |

e representative

A Life at home and (n=,1000).

EELC;V?SEP i\ A Fieldwork Jan &

Feb 2021.

A ABC1, 245,

Dublin and Cork. |}

h
Nimble businesses OpinionX (Crowdsourcing)

A 4 X 1 hour online g[Y]FMFQ DropCheF

depths

A We partnered

Diarmuid McSweeney, Ryan Scott, with DCU start
ALNBf I yR&Q YCeRounder CoFounder dzLOpitionXto
innovative and . ] utilise an
emerging k' nd BLIND PIG & [.g innovativesurvey
businesses. bie | et riend SUDUTTEE /ey ) tool.
SheelinConlon, Andrew Ennis,
Founder Head bartender
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Contrasting Wh 2 NXI £ Q 6 dzi Human needs New definitions
realities better exposed emerging

Our horizons have Evolving purchasing Cautiousrelease Sustainabilityg a unique
shrunk psychology moment in time
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A Turbulent Year




B\A

2 SinnFéin

Sinn Fein on top

I need to talk to you about
Coronavirus

Justice f
Michael Br
and Eric Gam

=

Staycations

Vaccine! New beginnings

Dr. Tony Holohan



2020 was about contrasting realities B.A

No commutes Overwhelmed

O O |find I have way less time
| have an hour and a half now. | never have a frg‘ev i
extra in bed every YAYydzuS U2 YeaStTo
morning. Life changing. the kids all day and working.

LiQa 2dzald SEKI dza

J.202460 | February 2021| B&A SOTT 2021



2020 was about contrasting realities B'\A

New healthy routines Struggling to adapt

The dog has never been | find myself floating through
healthier. Its definitely been the day..I work and then
the year of the dog. straight to the couch for the

evening.

J.202460 | February 2021| B&A SOTT 2021



2020 was about contrasting realities B.A

Deeper bonding |solation

Relationships

A LA e e =

T

4

.
e
e

| have gotten a lot closer to |l tds a | ong day. . sol
every member in my family. are better than others.
Even including my brother
who is 10 years younger
than me.

J.202460 | February 2021| B&A SOTT 2021



2020 was about contrasting realities B.A

Limited by
our spaces

| Om i n an apartment
definitely feeling the
space. | would love to be in
a house.



19 B:A

2021: The impact of Covid

Nationally representative n=1,000

Agree that Covidl9 has had

SN a profound impact on my life
. Disagree z
51%
Agree
. 43%
" A _ ) 40%
, s’ Neither 2
’.,v.::' -
= s Female

Male
T T - 1
549, 50% 24 25-34 35-49 50-64 65+

Gender

20SN) pp KI@S KIFER (2 RSIf 6AGK WKIFENBKSNO LISNR2Rat 27

the pandemic has had a profound impact.

10 @ Q.15a Agreement Level ... Covl® has had a profound negative impact on my life 1.202460 | February 2021| B&A SOTT 2021
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M50(S) CLOSED
AT J6 (N3)

It has become
clear to us

Vd

t hat é

6nor maf
was not
working
perfectly

t

0]

onor mal

0

does

Climate crisis

not
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By
retaining
some of the
positive
aspects of

Lockdown .

thnecﬂhg\NHh
nature

N).;
Quality o
experiences

3

An opportunity to start over and to do better!

I e v




Consumer confidence




Consumer confidence fell in January as Covid-19 BlA
iIncidence (and restrictions) increased

Looking forward
(Net Diff: PositiveNegative
LA Dublin -46

Currentvs.Looking Forward 5  Outside Dublin -62

40 34 33 33 32
32 26
20 - 15
11
Oerrefer
0
=20 -
Brexit vote 22
-40 - Covid19
High risk of No
-60 - The lowest Deal Brexit
consumer
confidence rate
-80 - previously reported
was¢93 in May 2009 -8
91Y -84.8g g9
-100 T T I_89I T T T T T T T T T T T T T T T T T T T T T T T T T T T T T I_91 T T T T 1
2006200720082009201020112012201320142015 Feb April July Sept Nov Apr Jul Sep Nov Feb Apr Jul Sep Nov Jan May July Sept Nov Jaan Feb
Annual Averages 2016 2017 2018 2019 2020 2021

*Figures in the graph represent the net difference between those thinking the country will be economically

rce: B nsumer Confidence Report
better off minus those thinking it will be worse off. Source: B&A Consumer Confidence Repo

Q.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same ag?last ye
Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year? J.1665 | Consumer Confidence Tracker | 202



In 2021 financial reality is more polarised B.A

Nationally representative n=1,000 \ .
Equates to 540,000
1490 at population level.
Do you feel that you have more, less or the (12%) Struggling
. i H 0
same amount of money in your pocket financially to (Lt (C2DIE
compared to this time last year? meet

m More The same  mLess

59%

(48%) getting by
financially

2020 17%

\ 4

More ABC1 &
2021 29% 28% Dublin
(40%) Living
comfortably

() = 2020 data

M YR GK2aS FTNRY 5dzof Ay

dzi G KSNEBE INB f Saa

Q.11 Do you feel that you have more, less or the same amount of money in your paelkBsposable income) compared to this time last year?
15 @ Q.13 Which best describes your household? J.202460 | February 2021| B&A SOTT 2021



Covid-19 Adjusted Unemployment rate

16

Nationally representative n=1,000

Monthly Unemployment

30 +

25 A

20 -

15 4

10 +

28.2

COVIBR19 Adjusted
Unemployment rate (%)

Apr-20

May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21

The COVIEA9 adjusted unemployment rate for January 2021 was 25% for all persons

Source: CSO website (Monthly Unemployment)

including those on the Pandemic Unemployment Payment

J.202460 | February 2021| B&A SOTT 2021



Consumer caution towards spending has fallen back on the improvement B&A
experienced during the run up to Christmas 2020

Nationally representative n=1,000

Dublin Outside Dublin~— Rest of Leinster—— Munster Conn/Ulster
10 -
January .
2021 9
% -167
-30
. -40
Dublin:
The sam _2 1% 50 |
Outside 52
Dublin: -60 -
_33% Jan April July Aug Sept Oct Nov  Jan-21
Lowel
High levels of consumer caution
towards spending remains evident
*Net Diff (GAP)  -29% across the country.
I e e e e e N e M R E S E R
Gap +5% -29% -63% -47% -52% -45% -37% -19% -13% -4% = +2% -3% -4% -7% -16% -9% -5% -46% -38% -37% -33% -36% -35% -25% -29%

i i ?
17 @ Q.7In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year~ 3.202460 | February 2021| B&A SOTT 2021



New perspectives




Core human needs have been exposed B\A

Release
We have continually Progrrgvflfrilon N Social animals
adjusted to changing
circumstances...
Individual Social

What weneed and
what isreally

Important has
6S02YS OfSIL "7

Collaborate &
co-operate

Control

With this new perspective, we are reassessing our priorities

19 J.202460 | February 2021| B&A SOTT 2021
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O Rewar do

Wi t h

our
yearly

pl ans

We are rewarding

ourselves in the kitchen
with a bit of nostalgia
tradi

and

A
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ft
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t
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di

h e

K I

Recipes

.
2
3
4
5
6

Vegan recipes

Keto recipes
Smoothie recipes
Stew recipes

Plant based recipes

Healthy dinner
recipes

Happy Pear recipes
Courgette recipes

Salmon recipes

10 Pasta bake recipes

from 6contr ol

t chen

seekingo

t

bread recipe
Scones recipe
Pizza dough recipe
Apple tart recipe
Soda bread recipe

Strawberry daiquiri
recipe

Chicken recipes
Carrot cake recipe
Margarita recipe

Chocolate cake
recipe

o 6reward

B\A
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The initial shock
iIn March 2020
made us retreat
to things that
gave us a
perceived sense
of control over
our lives.

Stocking up
Over time, this
has transitioned
Into aninnate
need for
challengeand

to find outlets
for our
creativity.

t NEPGAY 3T WgS Ol yQ

People have found new ways to solve for many of their needs

S u ﬂ&-
Greater appreciation for |

B\A

aas

our agency

Confidence in our
abilities
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O We have a couple of new cookbooks that we are
using now. Like a tin of chopped tomatoes for
example, | would have never bought this before.

I —

We should not assume that consumers will revert

B'A

= .

| have taken up sewing. Using a sewing
machine and altering my clothes and my
ki ddbs cl othes and maki
out of old clothes and stuff.

/1///

- ‘3@/4 "‘ ‘-‘

to all of their prior habits

I
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New definitions: 6 Conventdence B\A

Tech enabled Buying local i Premiumised F
A Consumers arenwilingto ™ ™ A Local businessesarenow = — A¢KS GNBYR (24FNRA
forfeit choice for ease. firmly on our radar. 02y dSy A acteletated K| a
A Slick multichannel A We have becomaware of the éeﬁ]rlil)cularly In food and
engagements now expected, uniguenessandauthenticity '
regardless of company size. of what is available on our

doorsteps.

J.202460 | February 2021| B&A SOTT 2021



New definitions: 0 Tot al well nessd B'A

Nationally representative n=1,000 " Any agree
Neither agree nor disagree
B Any disagree

Hr AT o

s 5
o
St ;.“

2020/2021, mental health became mainstream Allocatingtime to our seltcare (e.g. reducing stress)

-~

Covid19 has been
bad for my mental

Due to Coviel9,
| have become

-35s:. 65% -35s:  56%
health because | 35.54: 179 more health 3554: 550
am spending more 554 400/ conscious EEs 7104

time at home

There has been a significant shift in our attitudes towards our health and our
openness with each other in managing it.

24 J.202460 | February 2021| B&A SOTT 2021



New definitions: 0 The worl d of wor ko B\A

_ - " Any agree
Of those working from home n = 354 Neither agree nor disagree

B Any disagree

Working from home has But we do miss the social We now want the best of
been positive for many aspect both worlds
| prefer working from | miss my work | want to work from home at
home colleagues least a few days a week from
now on

A

-44: 60% -44: S0%

- +45: 45% +45: 66%

;

The central workplace that was left behind and the one that we return to is
unlikely to be the same.

25 J.202460 | February 2021| B&A SOTT 2021



The future of work? B\A

. Any agree
Of those working from home n = 354 = Ne)i([hegr agree nor disagree

B Any disagree

0Zoom s hami nfg OWor kpl ace cr eep 0 Productivity gaps?

...| find that | getmore work done when |
am in the office.

2 Aff WLINBaSyOS5Q o0 SThen¥ef to manage new Will productivity gaps
a differentiator? expectations around emerge between the home
technology? and the office?

J.202460 | February 2021| B&A SOTT 2021



B\A

Technology

Broadband is now more important than roads for
almost half the population!

i“ LLh 2

Source: B&A/RTKood of the Nation Sep2020

27



Evolution in technology usage during the pandemic

Base: All adults 16+1,003 (July 2020)
Barometer (faceto-face omnibus) trended 20182020

e 79
Use personal emalil q?g
61
_ — 56
Watch or listen to content on YouTube —_67

Use instant messaging (e.g. WhatsApp, FacehooK pu—— z?
Messenger, Snapchat, Viber, Discord, Skype etc.) S==—=——== 0

Watch Netflix

———————

43
[

Online banking (e.g. your banking website app or 100in e —— ——— 88
]

to their website

Call someone using Whatsapp, Viber, etc.

5

I 6
I 6

8
Stream music (eg via Spotify, Youtube etc.) S 3

Use catch-up TV services like RTE Player, TV3 Play e — 15

nN253 +ANBAY

FYyR {18

h é SG0 2vyX
e nal

Use video calling/conferencing (e.g. Zoom, Microsoft =§§6
Teams, Skype, Google, Duo, Facetime etc.) 3

Listen to podcasts (e.g. radio programme etc.) fs gs

Watch or stream Live sports or other events online [

Use work email

—35743

27

2

28 @ Q.3 Which of these do you do nowadays anywhere?

9

Use cloud applications (e.g. WeTransfer, One Drive, = 31

Dropbox, iCloud, Google Drive, Evernote etc)

|
Watch Amazon Prime T

28
I 24

. 20

Watch an online streaming service such as Twitch, >4

Watch/stream movies/shows etc. via sites such as __ 121

Digital financial products / banks such as Revolut, N26, =15
0

B&A
Techscape
2021 report
coming
soon!

Mixer, YouTube Gaming

Watch Disney+ ‘

Showbox, Putlocker , etc.

Monzo

Play games online with others (e.g. World of Warcratft,
League of Legends, Fortnite etc.)

Bet or gamble online.

None of these

- ANY Netflix/Amazon Prime

8 = Jul-20
el 17 m Feb-20
= 2019
18
2018
s 15
I 19
I 18
B 5
o 7
Bl 10
N 13

J.202460 | February 2021| B&A SOTT 2021



Social Media ever used nowadays?

Base: All Adults 164,003

Barometer 2018 2020
2 KI § Qa

Facebook *
Instagram *
Spotify
Snapchat *
Viber/ Viber Messenger
Twitter *
LinkedIn *
TikTok
Pinterest *
Sound Cloud
Reddit
Tinder +
Bumble +
Plenty Of Fish +
Tumblr

> 55%718-24 yearolds

Techscape
2021 report
coming
soon!

PreJanuary 2017 comparable data from eir Connected Living Survey 2015

29 @ Q.5 Which of the following, if any, do you ever use nowadays? Reddit, Plenty of Fish and Bumble added in 2018

* = Social media + = Dating Sites

BlA

m Jul-20
= Feb-20
2019
2018

."‘1 R
Base: OpinionX

For Gen Z, spending
more time onTikTok

and Instagram (82%)
during the pandemic
has been an escape

J.202460 | February 2021| B&A SOTT 2021



A changing grocery context




Grocery habits have changed Bco\,ﬁg

SHAPING IRELAND’S FUTURE

‘Wcj' | Our grocery shopping experiences have become much more
functional, efficient and less enjoyable in the pandemic era.

With speed and safety top of mind it's all about getting 'in and out' as fast as we can:

85% 62% 56% 45%
Are making lists before Have been put off Find it impossible No longer enjoy the
shopping grocery shopping to browse shopping experience

because of the queuing

2850@S 3F2yS FNRY SELISNASyOSa GKFIG Ylyeée F2dzyR Syz2
we want over as quickly as possible.
2 ® 8% \?V?\?{:%ubfgsetl (tjhez;tc}/%&h%ﬁrrrr]‘%rues,elﬁg?d%r the same amount of money in your paekbspOsable income) compared to this time last year? 202460 | Febrary 2001] BEA SOTT 2000



B A

COVID-19

SHAPING IRELAND’S FUTURE

ﬂ\ As the supermarket became a more anxious and less engaging place to be during
lockdown, more and more of us are looking into onli&d remote options
While, And, However, Additionally,

10% 15% 30% 38%
Of shoppers nominate Say they will shop to shop Are interested in
online as their online in the next month for grocery online during options

the crisis but were
unsuccessful

This represents a significant financial opportunity for the supermarket brands
who can develop an effective and compelling proposition.



I O NBUGFAET WaK2NIfAaGgQ Aa il SEBA

SHAPING IRELAND’S FUTURE

When shops opened again in 2020 Irishoppers focused on a smaller number
2F WAYYSNI OANDESQ NBUOUFAE O6NYYyRao® 2 At f

Grocery shopping shifted from multiple As nonessential retailopened up we Going forward, queuing and logistics
aK2Lla G2 2yS WoA3IQ HiBeOSNER ong didwhEBhops we YI1S AG tA1Ste GKIG gSQff O2)
really missed. prioritise the stores that really
matter to us.
\ N\ \
Having to shop che whole week Penney's was on my mind throughout | went into town CQF uesday but with
G 2y O0S NBLIffe K[N lockdown. | used to shop in loads of Fff GKS [[jdzSdzAiy3 L 62y Qi 06S R2
done that. A level of planning that places, but Penney's was the only one again or even going to that many
LOR Yy S@SNJI SyO2dzy G S| Ireally missed. shopsh ¢ KSeQff KIFIE@S G2 06S 62NIK
Shopper Dublin

J.202460 | February 2021| B&A SOTT 2021
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