
As this month’s ShopperWatch from Behaviour & Attitudes reports, in
an online survey of 500 respondents, when it comes to the use of
mobile phones while grocery shopping, the results are perhaps more
indicative of bigger things to come. 
As the trend towards sharing special-offer details increases, it

could very well be a sign of how the amplification of in-store
promotional activity will really start to benefit retailers down the line.
Allied to this, the use of mobiles to make shopping lists is also likely
to become an increased habit in the future. It is proving very popular
with young shoppers and, therefore, could someday be the norm. 
Interestingly, using a mobile phone to share details of a

supermarket offer with friends or family while still loading items into
the trolley/basket has proven to be another popular habit among
grocery shoppers. Some 39% of those surveyed admitted to
spreading the word via their hand-held devices on an occasional or
regular basis. It is also interesting to note that 6% of shoppers share
deals via their mobiles regularly, which has the potential to spike
significantly in cases of added value for the shopping messenger.
For this month’s ShopperWatch, it is important to note that

although the percentages mentioned may appear to be small (as per
the aforementioned 6%), these figures are significant in terms of
showing any emerging changes in how we shop. 

HOW DID YOU SHARE DETAILS OF THE OFFERS?

Overall, when it comes to spreading the word about special
promotions via their mobiles, 209 of those surveyed have shared that
news in the past. The majority of grocery shoppers are inclined to
simply text the message – 54% of those surveyed agreed to using this
form of communication. Similarly, 34% have used WhatsApp to relay
the message directly to someone else. It appears that some of those
surveyed want to make sure that their loved ones don’t miss out on a
particular bargain, as 30% admitted that they call other potential
shoppers with the promotional good news. 
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USE OF MOBILE PHONES TO NOTE DOWN ITEMS FOR NEXT
SHOPPING TRIP X DEMOGRAPHICS 

When the respondents were asked if they use their mobile phones to
note down items for their next grocery shopping trip, whether online
or in an actual store, it appears that male shoppers are more
inclined to use their devices – 42% said that they did, compared to
38% of the women surveyed. It is interesting to note that this method
of noting down items is preferred by the young age group (this chart
shows that just under 60% of the shoppers surveyed are under 34
years old). It is also interesting to note that a quarter of those aged
55+ tend to use their mobile devices to remind them about an item of
interest for their next shopping trip.

HAVE YOU EVER USED AN APP ON YOUR MOBILE TO RECORD
SHOPPING LISTS?

Upwardly
Mobile This month’s ShopperWatch study,

produced in association with
Behaviour & Attitudes, examines
mobile phones and grocery shopping. 
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BY DONNA AHERN, NEWS EDITOR,
CHECKOUT MAGAZINE

One of the most interesting findings in this month’s ShopperWatch
is the number of grocery shoppers who have admitted to
embracing technology to the extent that they are currently using a
mobile-phone app designed to record shopping lists. Although 6%
appears to be relatively low as a percentage, it is important to
note that this is a large number in terms of population size, when
you think about it. 

Understandably, this is something that is very popular among
young shoppers – in fact, almost twice as high as a trend for the
under-34 age group.

Bearing this in mind, this could be indicative of more to come.
Perhaps, in the not-so-far future, shopping lists will be made
redundant. The familiar scribbled-down shopping list and good
old reliable pen and paper could very well be crossed off,
becoming a thing of the past. 

Mobile
Technology
Dominates
BY JOHN O’MAHONY, DIRECTOR, 
BEHAVIOUR & ATTITUDES

Our behaviour towards mobile phones is borderline addictive. We
can feel uneasy when separated from our mobiles, even for short
periods of time. 

However, outside of the teen market, the number of phone
functions that we actually use – beyond calls, texts, online and
alarms – continues to grow slowly. It’s still the depth and intensity
of our phone use that is striking, rather than its breadth ... for
now.

Sometimes when you see a small percentage, you think, ‘So
what?’ But small percentages, when aggregated in terms of
population size, can surprise you. 

Take 6%, for example.
Some 6% of grocery shoppers regularly use their mobile

phones to share details of offers that they’ve seen in a
supermarket while they are still shopping there.

Some 6% currently use an app designed to record shopping
lists for when they’re buying groceries, so that app will be open
on their mobile phone throughout their store visit.

Small percentages can also be indicative of more to come,
especially when the percentage is higher among young age
groups. Not surprisingly, both of these behaviours are nearly
twice as high among shoppers aged under 34.
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Because
I’m ’Appy

Interestingly, 48% of the affluent ABC1F market keep shopping lists
on their mobile phones.
Some 12% of grocery shoppers have used a smartphone app, such as
Wunderlist, designed to record shopping lists when buying groceries.
Again, this is a popular choice for young respondents, as 22% of
those aged under 34 are more inclined to use a shopping app at some
stage. Apps are proving to be a popular choice, once again, among
those in the affluent ABC1F category, as 16% of those surveyed said
that they have used an app to make a note of their preferred or
required grocery items in the past. 

DO YOU CURRENTLY USE AN APP ON YOUR MOBILE TO RECORD
SHOPPING LISTS? 

As this chart indicates, it appears that when grocery shoppers trial a
smartphone app that has been designed to record shopping lists, half
of the triallists surveyed were inclined to continue to use the app
after the first shopping instance. 

Considering the fact that we have already ascertained that young
users appear to use their mobiles to make shopping lists through an
app, it is likely to become a more used tool in the future. When it
comes to the number of grocery shoppers currently using shopping
apps, 6% said that they are recording their grocery lists in this way. 
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