
 
 

 
 

Consumer Confidence is at an all time low, with 
widespread fears for 2009 

 
 

• Throughout 2008 consumer confidence in the economy for the 
coming year declined, resulting in the lowest economy rating 
Behaviour & Attitudes has ever measured.   

• In December 2008, 75% of the adult population felt the economy 
would be ‘worse off’ in the same period in 2009. 
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ECONOMY – LOOKING FORWARD
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Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?

Better off

Same

Worse off

GAP -36 -50 -17 -2       = -15 +1 -11 -16 -32 -42 -56 -66    -67 -65  -69GAP -36 -50 -17 -2       = -15 +1 -11 -16 -32 -42 -56 -66    -67 -65  -69
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• Widespread concern around personal finances is also evident, with 

half of all Irish adults expecting their income in 2009 to be lower 
than in the previous twelve months.  These negative perceptions 
increased as 2008 progressed. 
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PERSONAL FINANCES – LOOKING FORWARD
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Q.5 Do you expect your income in the next year, after inflation and taxes, 
to be higher, lower or the same as in the last twelve months?

Higher

The same

Lower

Expect it to 
be …

GAP                 -2 -8 +8 +16 +18  +15          +21  +18   +17  +5 +3 -1 -20    -26  -38   -44GAP                 -2 -8 +8 +16 +18  +15          +21  +18   +17  +5 +3 -1 -20    -26  -38   -44
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• Not surprisingly this sense of gloom has impacted on perceived 
purchasing power.  Thus, in December 2008, just over half of adults 
expected to purchase less goods and services in 2009 compared to 
the previous year. 
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PURCHASING GOODS AND SERVICES – LOOKING FORWARD
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Q.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?

More

The same

Less

Expect to 
purchase …

Difference-10    -12  =      +4 +7   +5 +10 +4 +6 -1 -5  -13    -28    -34  -43  -51Difference-10    -12  =      +4 +7   +5 +10 +4 +6 -1 -5  -13    -28    -34  -43  -51

2002 20052003 2004 2006 2007 

Long Term
Jan April 

2007
July Oct  Jan  March  July   Sept   Oct   Dec

2008

Saving potential had also been impacted, with 57% expecting to 
save less in 2009 compared to the previous twelve months. 
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SAVINGS – LOOKING FORWARD
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Q.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?

More

The same

Less

Expect to 
save …

Difference -23     -28   -8      -5      -1 -5 -2       -5 -3      -8 -13   -4      -35    -34   -50  -52Difference -23     -28   -8      -5      -1 -5 -2       -5 -3      -8 -13   -4      -35    -34   -50  -52
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Note to Editors 
 
Methodology & Background 
 

 This study was conducted on Behaviour & Attitude’s bi-monthly Barometer 
survey. Each Barometer survey accesses a nationally representative sample 
of 1,000 adults aged 15 years and over. Survey findings are accurate to 
within plus or minus 3.2 percentage points. 

 
 All aspects of the survey are conducted in accordance with the Association 
of Irish Market Research Organisations (AIMRO) and the European Society 
for Opinion and Market Research (ESOMAR). 

 
 Fieldwork for this study was conducted 5-16th December, 2008. 

 
 
About Behaviour & Attitudes 
 

 Ireland’s largest independently owned full service market research 
company. 

 
 Research expertise spanning political & social, retail, consumer, 
automotive, finance, healthcare, media and telecoms sectors.  

 
 Visit our website: www.banda.ie.  

 
For more information contact: 
 
Ian McShane, Managing Director, Behaviour & Attitudes 
ian@banda.ie 
 
Luke Reaper, Director, Behaviour & Attitudes 
luke@banda.ie 
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